
 
 

 

Job Title: Vice President – Public Affairs and Communications    

Reports to:  Pro Vice-Chancellor  

Location:  Sonipat & Delhi  

Experience (in years): Above 18 years of experience 

Nature of work: Full-Time  

 

About Ashoka University: 

 

Ashoka University is India’s premier interdisciplinary teaching and research university, an institution that has become a 

beacon of academic excellence in less than 10 years since its inception. At Ashoka, we encourage you to embrace change, 

learn and grow continuously, and strive for excellence in what you do. 

 

As part of our thriving and committed workforce, you will: 

 

Be Mission-Driven: Champion interdisciplinary learning, innovative pedagogy, and academic rigor to transform Indian 

higher education. 

Think Strategically: Collaborate with other innovative colleagues to shape the future of higher education through 

strategic planning and a forward-thinking approach. 

Act Authentically: Embrace authenticity and integrity, fostering an inclusive and supportive environment where every 

voice is valued. 

Take Accountability: Own your work and drive positive change, as an individual seeking to make a meaningful 

contribution. 

Build Collaboration: Experience the power of teamwork and diverse perspectives, working collectively towards our 

shared goals. 

Deliver Excellence: Strive for high quality in all aspects, upholding the highest standards of academic excellence, 

student support, and professional development opportunities. 

 

At Ashoka University, we are on a mission to redefine higher education and create a remarkable space where innovation 

and collaboration thrive. As a pioneering force in interdisciplinary learning, we continually grow and adapt 

to stay at the forefront of educational excellence with an emphasis on inclusivity and equal opportunity. Our philosophy 

revolves around care, well-being, and connection, which are deeply embedded in everything we do.  

 

When you join our community, you become part of an extraordinary journey in which you can enhance your potential 

and make a meaningful impact.  

 

Role and Responsibilities: 

 

We are seeking a talented and experienced individual to develop and implement strategies that enhance the institutional 

reputation and promote positive relationships with the public, media, think tank officials, and key external stakeholders. 

This role will work closely with executives/partners to shape public perception, manage crisis communications, and 

champion the organization's mission and values. A key part of this role will be to develop a robust communications and 

public affairs function that will support the institutional cause. This will include developing a social media strategy, 

overseeing the development of a new website and designing a public affairs strategy. We are looking for someone who 

enjoys working as part of a committed team, with excellent strategic, political, communication, organizational and 

interpersonal skills. The specific responsibilities are as follows:  

 

  

Public Affairs  

 

● Create and operationalize corporate public affairs strategies through activities such as policy analysis and 

communication, and the development and implementation of stakeholder engagement strategies.  Advise 

leadership on policies that have an impact on the institution with a particular focus on supporting the 

development of compelling, influential messaging and stakeholder engagement. 

● Provide expert public affairs advice to leadership across the University and establish a strong network of 

internal and external partners to enable the University to build strong, well-informed and committed 

relationships with key stakeholders and their influencers regionally and nationally. 

 

 



 

● Enhances the overall quality of media relations for key stakeholders by preparing them for media interviews. 

Manages relationships with key campus stakeholders with a high degree of professionalism, judgment and 

understanding of stakeholder goals. Supports effective response strategies, often in crises requiring 24/7 

attention and intense media/public scrutiny and articulates the University's position via personal interviews or 

written responses. 

 

Communications & Content 

 

● Manage communication plans for all stakeholders by understanding the significance of campus initiatives 

and/or academic work; create compelling stories and messages to translate the significance through language 

that is clear and accessible for public awareness.  

● Convey the value proposition of the university including academic outcomes to ensure consistent and 

thoughtful messaging. Increase prospective student engagement from prospect through enrolments. Leverage 

the richness of our faculty, staff, and alumni in storytelling. 

● Supports short- and long-term communication planning with insights into audiences, channels and culture; 

coordinates with other communications professionals to achieve institutional goals.  

 

Strategic Marketing Initiatives   

 

● Design a strategic, goal-based, data-driven marketing and communications plan in alignment with the vision of 

the university. Drive the implementation of the plan across multiple channels, websites, social media, and other 

digital platforms, collateral development, and advertising.  

● Use innovative marketing strategies to build relationships, enhance institutional reputation, strengthen the 

Ashoka brand, and achieve short-term and long-term priorities.  

● Assure the brand is communicated to all stakeholders both internal and external, all of which are tied directly 

to the University’s mission, vision, and long-term plan.  

 

Qualifications and Skills Required: 

 

● Demonstrated ability in the development and execution of strategic and analytic marketing and 

communications plans, including branding, public relations and social media. 

● Record of superior writing and editing skills for marketing, as well as a demonstrated ability to write in a style 

and voice suitable for a variety of audiences, including donors, parents, faculty, current and prospective 

students, government and the general community. 

● Strong organizational skills, ability to set priorities, data-driven, and high degree of attention to detail; ability to 

manage multiple competing priorities concurrently. 

● Strong management skills, ability to lead teams and manage change. 

● Strong network in media and other influencing forums across sectors 

 

 

Application Submission Process: 

  

Submit your application to ensure your candidacy receives the attention it deserves, kindly follow the application 

submission process outlined below: 

 

Submit Your Application: https://forms.gle/VmdGntZPcT8qzqVP9 

 

Include Essential Details: Along with your CV, kindly provide the following information: 

 

● Last compensation received: We value your expertise and acknowledge the importance of fair compensation. 

● Expected salary: Share your aspirations for growth and remuneration. 

● Notice period: Inform us of the time required to transition from your current role, if applicable 

 

Only shortlisted candidates will be contacted as part of our rigorous selection process. 

 

Adherence to Deadlines: To ensure fairness and efficiency, please submit your application by December 30th, 

2023. Applications received after the deadline will not be considered. 


